
	

 
 
OPEN POSITION 
Director of Marketing, Content & Media 
 

Working at Grace Cathedral 

Grace Cathedral is San Francisco’s Episcopal cathedral for everyone. Our mission is to reimagine 
church with courage, joy and wonder in all that we do. Grace is a place of community, spiritual 
practice, social justice, music and the arts, offering beautiful services seven days a week and yoga on 
Tuesday evenings. We take courageous stands to advance environmental stewardship, citizen 
awareness, early education, gender justice, an end to gun violence, racial justice and care for seniors. 
The cathedral regularly hosts concerts, dance performances, lectures by notable figures and art 
exhibits throughout the year. 
 
Grace Cathedral is an equal opportunity employer. We celebrate diversity and are committed to 
fostering and sustaining a welcoming and inclusive environment for all employees. 
 

Position Summary 

The Director of Marketing, Content & Media is a new position with tremendous potential for 
growth – both personally and for Grace Cathedral. The director will oversee the implementation of 
Connected Cathedral – a multi-year digital strategy to modernize the cathedral’s brand and 
transform its reach, as well as other communication priorities within our new three-year strategic 
plan. The director manages the Department of Communications, with a staff of three professionals 
and a media consultant. The director is the expert on brand voice and orchestrates the story of 
Grace Cathedral through strategy, messaging and execution of content – from multiple digital 
channels to messaging that occurs within the cathedral itself. The director advises the dean and the 
cathedral team, oversees media relations and grows the cathedral’s reach and engagement quarter by 
quarter. 
 
This is a regular full-time exempt position reporting to the Chief Development & Communications 
Officer, who reports directly to the Dean of Grace Cathedral and is a member of the four-person 
executive team. The Chief Development & Communications Officer oversees fundraising, 
marketing and communications, and the events and cultural program. 
 
The work week for this position is generally Monday through Friday but requires flexibility to work 
evenings, weekends and holidays as needed. 



	

 
Primary Duties and Responsibilities 
 Tell the story of Grace through earned, owned and paid platforms, amplifying it through the 

website, social media, print, visual merchandising and email marketing to drive engagement and 
expanded reach 

 Lead communications staff and external resources (photographers, videographers, developers 
and designers), to produce, innovate and distribute content that conveys Grace’s mission and 
complex offerings 

 Lead Connected Cathedral, with a focus on live streaming, video and digital marketing 
integration 

o Develop the cathedral’s understanding of its diverse target audiences for improved 
engagement and wider reach with differentiated outreach strategies 

o Lead brand initiatives across all touch points and the re-imagination of Grace’s brand in 2020 

o Leverage program results into a more responsive, vastly larger marketing system 

 Oversee reporting and analytics to determine the success of key initiatives 

 Remain technology-aware and updated on trends in communications and the wider culture 

 Develop and manage department annual plan and budget 

 Develop systems for clergy to develop new communications channels to promote sermons, 
formation and publication 

 Leverage relationships in the donor-centric, connected and compassionate cathedral community 
– both staff and volunteer, in support of the position responsibilities 

 Attend meetings and trainings as assigned 

 Other tasks and duties as assigned 

 
Required Qualifications, Skills and Experience  
 Alignment with the vision, mission and values of Grace Cathedral and commitment to 

contribute to achieving its strategic priorities and goals 

 10+ years digital, marketing or other relevant experience 

 Proven track record of inspiring creativity and driving change 

 Understanding of contemporary religious messaging, the social justice mindset and new cultural 
spaces 

 Passionate and knowledgeable about social media, digital trends and great brands 

 Management of photography and video content 

 Excellent business and editorial writing skills 

 Driven self-starter, with an entrepreneurial perspective who thrives in a complex organization 

 Strong communication skills and collaborative personality 

 Strong management experience and dedication to team building 

 Positive and optimistic 

 Criminal background clearance required post-offer 



	

 
Compensation and Benefits 

Grace Cathedral offers a competitive wage and benefits package that includes employer-paid 
medical, dental and vision coverage for employees working more than 30 hours a week and their 
dependents; a generous employer-contributed and employer-matched retirement plan; commuter 
benefits; paid vacation and sick time, 11 paid holidays a year and birthday leave. 

 

Application Procedure  

 Email letter of interest with résumé to jobs@gracecathedral.org   
 Include position title in the email subject header 

 No faxes or phone calls please 

 


